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The Politics of Knowledge and Information in Advocacy

A framework for weaving economic policy research into rights-based advocacy

Policy choice is the product of competing political interests in an uneven playing field.  Policies and agendas change little without significant political pressure on policymakers and powerful interests that drive the policy process. In that dynamic, knowledge is a powerful weapon. Facts and information are important tools for creating pressure, but insufficient for holding powerful interests accountable or shifting the social and economic agenda.  Politicians and those in power generally are masters at spin and use/reject/invalidate information if there isn’t a larger political force of organization and legitimacy behind it.  For most marginalized groups, the only way to create meaningful pressure is by building broad-based organized alliances capable of mobilizing large numbers of active, informed people to create “noise”.  Creating “noise” is a matter of building organization and alliances to carry out strategies, such as asking questions, demanding information, pushing for decisionmaking processes and inputs to be made transparent, tracking how money is spent or protesting processes that are closed.  For all of these strategies and more, citizen organizations use and generate facts and analysis to develop their specific positions and arguments about issues and policies, and to craft their demands for change.  The demands and alternatives are then distilled and re-crafted into messages, framed and re-framed to appeal to different audiences in order to gain more support and create more momentum.
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For research to be useful to advocates, it must be synthesized, simplified, and relevant to the advocacy tasks of developing positions, arguments, messages and alternatives.  If research is to engage and empower grassroots groups, then they too should be involved in gathering and analyzing important facts and policy realities. 
� Advocacy that seeks to empower citizens and grassroots groups to engage in a long-term process of shifting the economic policy agenda and creating mechanisms for holding governments and corporate interests accountable.  From, “Some Research Gaps in Gender Budget Work from An Advocacy Perspective”, notes for presentation, published in Gender and Budgets, Cutting Edge Packet on Topical Gender Knowledge, BRIDGE, IDS, UK, 2003. 





